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';HE HIGH LIFE

BRITISH HERITAGE The British luxury
sector is thriving despite the recession,
with established brands and new, niche
products finding willing audiences at
home and abroad, report:

TISH LUX

RY

B The initials “UK” are recognised :

around the world as standing for

@ “United Kingdom”, but when it
comes to the manufacture of lux-
ury goods they also appear to have
acquired an alternative meaning:
“Ultimate Kudos.”

Historically, the UK was always
seen asthe home of high-end work-
manship, but its standing declined :
post-war due to increased compe-
tition from overseas with foreign

manufacturers undercutting prices,
often at the expense of quality.

Lately, however, luxury goods buy-

@ ers have become increasingly d
cerning about what they purchase
and have come to recognise the
worth in spending more to acquire
well-made objects from British firms
rich in heritage who produce goods
that stand the test of time.

“The UK luxury goods industry
has become incredibly valuable to
the economy as a whole,” explains
JuliaCarrick, CEO of Walpole, anon-

profit-making organisation formed :

in1990 tofurther the interests of the
@ British luxury industry by harness-

2015, Interestingly, it has proved :

absolutely vital through the reces-

orldover

! i the inde-
sion becauseithas continued todraw
income from foreign buyers in the :

Vertu,

pendently run
division of Nokia
that creates ultra high-end mobile

source of some of the most
exquisitely made menswear on the
planet. “The British way of dress-
ing is highly regarded as an indi-
vidual style and this is enhanced by
the fact that nowhere else are the
best practitioners of bespoke tai-
loring condensed into one place -

in other words, the Mayfair area :
says

and Savile Row, in particular,”
Ritchie Charlton of Hayward, the
bespoke tailoring business at 95
Mount Street.

Sarah Curran, founder and CEO
of huxury fashion site my-wardrobe.
com, says, “We've seen a wealth of
British luxury brands propelled to
the forefront of the industry over
the last few years, as brands such as
Mulberry and Burberry have deliv-
ered phenomenal global sales. In
addition, we've continued to see an

exlremgb strong grcw(h in sales :

lep) handsets, has its manu-
facturing headquarters at Church
Crookham in Hampshire. Products,
costing upwards of £4,750, are pains-
takingly assembled by hand.

: ‘ The UK luxury goods
industry currently generates

£6.6 billion annually

“Vertu is dedicated to creating
its phones in England due to the
high standards of craftsmanship,
expertise and general skill base it
has here,” says the firm's president,
Perry Oosting. “The UK provenance
ofour manufacturing isalsoseen as
hugely positive by our customers.”

On the Isle of Man, horologist
RogerSmithis attractingan interna-

edge, experienceand resources ofits
membership,

“Ttcurrently generates £6.6billion

" in revenue annually, a figure that is

projected to rise to £9.4 billion by

designer

mcludmz Anya Hindmarch, Paul :

Smith and Smythson. Consumers

look to these brands for exquisite
quality, as well as buying into the :

British heritage of the brand.”

made timepieces that have a starting

price of around £72,000 each.
“Today watchmaking is closely

identified in our consciousness with

i Switzerland, yet English horology

01| Craftsmen at Roger Smith Watches

02| Vertu's Constellation Guest Gold
Carbon Fibre phone

03| KEF Muon speakers with designer
Ross Lovegrove

04| Roger Smith's Opan Dial watch

051 Guad llintegrated Classic amp

was considered the highpointof the
artfor

Concours d’] E]eg'\n:? in Califor-.
nia, the most classie

“This forms the basis ofour philos-

ophy towardswatchmakingand what

‘we are trying to do is to reinterpret

rhe pa\t»\hjle using modern horo- |

to createexclu-

car gathering in the world, it was
Dr Will Fiennes and his team from
Oxfordshire-based Fiennes Restora-
tmn that won three awards, includ-

ighly coveted Lucius Beche

sive and distinctly English wrist-

watches. Instead of simply punching
orstampingdials from non-precious
metals and giving them a chemical

finish, for example, we make ours :
from several separate parts of sil-
ver or gold thatare hand made and. :

meticulously soldered togethe
Atlastmonth's annual Pebble Beach

; Irnph} for restoring a unique 1920s

Rolls-Royce toits former gloryafter
decades of neglect.

“It’s a wonderful feeling to return
to the UK with a hat trick of inter-
national awards in recognition of
British manufacturing excellence,”
id Dr Fiennes. Henry Royce would
surely have agreed. @
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